


ABOUT US

COMPANY HISTORY

Founded in 2008, we're a female
ethnic minority-led, family-run
business based in Leicester.

Qur mission is to elevate your brand
with creative, high-qudlity, and
sustainapble products, always
putting customer service first.
Championing Women of Business,
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You'll be looked
MEET THE TEAM
superstar Shannon.
We’re all different but have one
<t/ thing in common - trying our best
in everything we do.

We come from higher education

backgrounds ourselves, so we truly
Shannon Clarke

understand the student experience.
Senior Account Manager

Aarti Parmar Ash Parmar

fManaging Director

Lilly Jukes Emily Parkes Amie Rowbotham

Marketing Manager

Director/Designer Account Manager

Account Manager




WHO WE
WORK WITH

We specialise in the
higher education sector.
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WHO WE
WORK WITH

We also love working
with different brands.
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WE ARE YOUR

BRAND

GUARDIAN




CREATIVE EDGE

We optimize colour compinations to
complement products, ensuring
Orand consistency at every step.




SOCIAL VALU E We are dedicated to offering guidance,

dssistance, and support to everyone,
ensuring that no matter your needs or
circumstances, you have access 1o the

help you deserve.




Extravaganza Promotional
Merchandise

Reviews 71 = Excellent

0




We ask for feedback on all of our orders.

The merchandise is absolutely... Great service and communication

The merchandise is absolutely impeccable and has a unique element to them. Highly Great service and communication, very flexible and listened to what we needed.
recommended! Product lovely quality and a good price, we will be using them again. Thanks in

Date of experience: 01 July 2024 particular to Lilly who was so helpful and patient!

Date of experience: 07 June 2024

1| 309 A

Reply from Extravaganza Promotional Merchandise

Hi Peter v~ Reply from Extravaganza Promotional Merchandise 10 Jun 2024

Thank you so much for your lovely review, we are so glad to hear you are happy with Hi Candida,
your merch, &
Thank you so much for leaving such a lovely review! We can't wait to continue working

We will look forward to working with you again in future! with you in the future &

Have have a lovely day, Have a great day,
The Extravaganza Team & The Extravaganza Team




FOCUS
GROUPS

We conduct on-site focus
groups to talk to students

and gather valuable insights.
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CUSTOMER
SHOWCASE

Qur customer SNOWCASES
offer a fantastic opportunity
Lo experience our amazing
merchandise firsthand!

Qur customers from all over
the country visited us, and
we gained great insights Into
their requirements.
Sustainable and ethical
products were top of the list
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SUSTAINABILITY

At Extravaganzd, we're dedicated
to both sustainability and delivering
top-qgudlity merchandise. We
believe in creating products that
Nnot only make an impact but also
leave a positive mark on the planet
From eco-friendly materials to
sustainable production practices,
we ensure that our merchandise
aligns with our commitment to d
greener future,




GREEN
POINTS

We can supply complionce
and sustainability reports for
ALL products.

The above is an example of
our Green Points report,
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210096 H20 Active® Vibe 850 ml spout lid sport bottle

Parameter Score Information
.;j'; Materials > 50% 0 Virgin plastic
/= End of life . ) 0 Fully recyciahle but no clear
=& (Recyclable in practice) explanation to the end user
Country of Origin 7 United kingdom
{J Environmental certification 0 Not applicable
Social audit 10 SMETA audited
Sustainable branding 0 Not applicable
'fjj' Packaging > 50% 4 Home compostable bag (biobased)
':j';_; Traceable supply chain 10 Raw material vendor is known
Total 31
.
SMETA® @ ko COze



OUR
PLEDGE

We support the University's
sustainability goals with eco-
friendly products,
transparent supply chains,
and waste reduction. As one
of the firstin our industry to
join the BPMA's StepForward
Pledge, we're committed to
enhancing sustainability and
driving progress toward a
greener future.

bpma

Brsh p"DI"I'l-DhI’.]I‘I:II
merchandise association

Extravaganza’s ) Sttt
sustainability v
pledge.

INTRODUCTION.

1. Minimizing Environmental impact (SDG 12 - Responsible Consumption and
Production):

e atter a range of pramolong pradocts made from recycled and eoo-Trandly
1 oromaling respomibl T

2. Sustainable Packaging (SDG 12 - Responsible Consumption and
Production):

W Chookr e nenthy pachagmg, fducmg plasti washe and sugpoiing
Laiuitie Cotrumnplion praclice

1. Carbon Footprint Reduction (500 13 - Climate Action):
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4. Sustainabitity Training ftor Stat! (SO0 4 - Ouality Education):

Wi prore e bosineng on o saalsinatile pratlices, o0 P Qut fpaT P
P COPSUmEton ana g oot it

5. Employer Sustainability Tools {506 & - Duality Education]:

triendly apps and rosources b track and
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&. Certification Programs (SD0 4 - Quality Education).

¥ suppan emplopees i oltaning salainabilily Cecliflcalionm, Iisieing
pralesonal growth whdle confributing [0 wsiainabie devwliopmenit

1. Valuing Diversity and Equality (SDG 5 - Geader Equality):

p diversity by partnoring with organisations supporting

We actively promo op
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B Equal Career Growth (500 5 - Gender Equality):

Evbry smploes RS egusl & 5 16 prolessional developmen! oppariuniie

Ensuring Var and eQuid career :",l'U.':"-'-
9 . Diversity and Inclusion initiatives (5006 5 - Gender Equality):

v prgarve devrrsty and indclusion worsshogs and evenis, crealog an gl usn
winfplAC e cullure Tl reapscls andd valuEd Fvdryonn s Coniribat i

10. investing in Local Communities (SDG 1 - No Poverty; 506 11 - Sustainabils
Cithes and Communities):

1 @O GUTR® ST F @ VI rT
programe, lostering lOC development, and suppofling poverly reded Lo

11. Creating a Healthy, Safe, and Secure Workplace (SDG 3 - Good Health ans
Well-being):

W v on engonamAs wotkdlalans, oftes heatthy load oplor
mandsl hieslth sypporl. promoding emplover well-being

12. Sustainable Supply Chain (5DG 12 - Responsible Consumption and
Production);

eamisbhingd 10 aeddng viecyd Lalsbe and Beodegradabile patkaging

redudireg wiaste and advanging 1esponalbie producton and consumpli

13 Improving Resource Efficlency (5DG 7 - Aftordable and Clean Energy):

Dot suppliers invest in enetgy-efhcien! machnery and proguchon Lechr i
v ing weated and oy comummption, and pramoldg ltarcdabibe and cles

14, Minkmizing Waste (SDG 12 - Responsible Consumption and Production):
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CONTACTUS

The team at Extravaganza is
always happy to help, no matter
the request. Whether you need
product advice, order support,
or creative ideas, we're just g
call or email away.

Getin touch at:
sales@extravaganza.uk.com or

call 0116 285 2417

We'd love to hear from youl!
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